
May 20, 2025



MikMak  |  2

Welcome to MikMak’s Commerce Growth Summit!



MikMak  |  3

We enable commerce  in 
the places where shoppers

spend time

…and then we measure
the omnichannel
outcome  of those 

interactions.

MikMak’s Mission is to Grow Brands Commerce-First  by 
Being the #1 Enabler of Global Commerce Intelligence
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Media Brand Website Retailer Direct

Headless Commerce API Recipes

Insights API

Custom Report Builder

Sales Insights

1st Party Data

Benchmark Insights

MikMak Commerce
Enable Commerce Everywhere

MikMak Insights
Measure The Omnichannel Outcome
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Saves Time & Money with more 
efficient implementation via PIM 

providers

Improves profitability by connecting 
global media to in-stock products at 
brand approved prices and locations

Enables Brands to Beat the 
Competition by driving basket 
value with shoppable recipes

Makes Products Discoverable 
with offline inventory data and 

compliant fulfillment

Collects First-Party Audience 
Data with Identity Graph

Increases Marketing 
Effectiveness by testing, learning 

& optimizing across platforms

Provides First-Party Consumer Insights across 8,000+ retailers worldwide to improve marketing effectiveness 

Strategic Partnerships & Valuable Integrations
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Today, We Make MikMak History With Our Biggest Event 
Ever! SPEAKING 

TODAY

Most-Trafficked 
“Online Retailer” Globally

Retailers and Shoppable 
Media Partners Worldwide

Unique Shoppers 
Measured in 2024

Purchase Intent Value 
in Baskets in 2024

14TH
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MikMak Data 
Predicts Market Shifts
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Pre Social 
Media Era

pre 2007

Brands were 

built top-down

Monolithic 
Commerce Era 

Social 
Media Era

2007-19

Brands were 

built using social 

product-consider

ation data first

Self-Serve 
Commerce Era

Commerce Data as 
a Service Era

Commerce 
Media Era
2020-24

Brands are being 

built using 

commerce data first

Composable Commerce 
(API, AI) Era

Commerce Intelligence Era
come 2025

Brands will be built on top of real-time 

consumer data that shows how we shop, 

how we identify, what our needs and wants 

are, and what causes us to buy or not.

Tomorrow’s Brands Will be Built Commerce 
First
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Making Sense of the 2025 Chaos

Generating Profit Driving Demand that 
Converts to Volume Sales

Gaining Consumers 
For Life

➔ Inflation/Recession Fears

➔ Trump’s Tariffs

➔ AI

➔ Pressure from retailers 
around Retail Media

➔ Continued data privacy 
changes that challenge 
national digital media and 
DTC (1P data collection)

➔ Media Volatility 

➔ What they want is VALUE 
(to them): either super 
cheap or super premium

➔ Social-first; win online 
then win offline

➔ Retailer Volatility
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Brown Liquor is Making a Comeback in 2025

eRetailer Conversion Rate by Alcohol Sub-Category
January - March 2025

Purchase Intent Clicks by Alcohol Type YoY
January - September 2023 & 2024
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Tariffs Have not Impacted Consumers’ Purchase Intent 
(yet) 

MikMak Data
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TikTok is Back +18.03% since Q4

MikMak Data

MikMak Data
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Brands Shift Spend to Platforms 
They Trust Like Pinterest

MikMak Data

+17.48% since Q4

https://www.pymnts.com/news/social-commerce/2025/ai-an
d-deeper-engagement-drive-pinterests-user-revenue-growth/MikMak Data
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MikMak Data

And Alphabet +8.02%* +78.41%* since Q4 

MikMak Data
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Consumer Boycott 
Insights 

+42% on Feb 28-March 2nd
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Driving Growth in 
Volatile Times
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Consideration
Campaign Goal: 

Link Clicks, Video Views, 
Lead Gen

Conversion
Campaign Goal:

Purchase 
Intent 
Clicks

Awareness
Campaign Goal:

Reach, Brand Awareness National Media: 
NEW shoppers across social, 

search, display, CTV, etc. 

Retail Media: 
Frequent Walmart shoppers, 
Amazon Prime members, etc

Retail Media Converts Existing Audiences
National Media Generates NEW Demand

Brands Must Balance Both
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Retailer Direct

Convert Consumers at Every Touchpoint

Media Brand Websites APIs
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Three Non-Negotiables for Consumer Brand Leaders:

Be Platform-Agnostic: Integrate the Funnel Own Your Data

➔ Future-proof your brand 
by diversifying media and 
retailer investments.

➔ Brand reputation is all 
about where and how you 
show up.

➔ AI is not an “if” for brand 
growth, it’s a “when”

➔ National Digital Media 
drives awareness

➔ Retail Media converts that 
awareness into sales

➔ Combined you get 
incremental volume sales

➔ Reduce dependency on 
third-party platforms by 
investing in first-party 
insights.

➔ When the data is in your 
hands, so is the negotiating 
power.
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Q2 Product Launch Overview

MikMak Commerce & API

NEW

Exclusive AccelPay 
Partnership

Instacart API 
Integration

Pricing Intelligence 
Report

MikMak Headless 
Commerce API - Ad Units

 MikMak Insights & API

NEW NEW NEW
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Unlock the Price Points 
That Drive Conversion 
and Profitability

Pricing Intelligence 
Report

NEW
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Boost Instacart Sales 
with Real-Time Product 
and Inventory Data

Instacart API 
Integration

NEW
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Drive Compliant Alcohol 
Sales with Embedded, 
Retailer-Fulfilled Checkout

Exclusive AccelPay 
Partnership

NEW
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Build Shoppable Ads 
That Connect Consumers 
to Retailers and Drive 
Measurable Sales

MikMak Headless 
Commerce API - 
Ad Units

NEW
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Thank 
You to 
Our 
Partners!



What’s Next with MikMak  |  26

WHAT IS BRAVE COMMERCE?

Interviews with the world’s biggest & 
bravest brand marketers on how to 
navigate eCommerce’s latest 

consumer/ retailer dynamics

     RECENT GUESTS

Learn More
Thought Leadership Meet Us at Events

● Shoptalk EU:
June 2-4, Barcelona

● Cannes Lion:
June 16-20, France

● Groceryshop:
Sep 28 - Oct 1, Las Vegas

Contact Us

hola@mikmak.com

The Influencer 
Impact

The 2025 Brand 
Profitability Game 
Plan

Benchmark & 
Insights for Alcohol 
Brands | US & EU

How to Drive Beauty 
& Personal Care 
eCommerce in EU

How Brands Can 
Improve JBP with 
Retailer Partners

How Alcohol Brands 
Use MikMak for 
Effective, Compliant 
Marketing | Webinar

How to Combine DTC 
and Retail to Drive 
Omnichannel Growth

State of Social 
Commerce | US & EU

Data-Driven Growth 
in Grocery | Webinar

MikMak 
Newsletter
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